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Abstract
This research study aims at exploring tourist behavior at Jodd Fairs Market, Dan Neramit, employing quantitative methods with a sample of 400 tourists who visited Jodd Fairs Market. Questionnaires were distributed to collect data which was statistically analyzed by adopting numerical measures for quantitative data, namely mean, frequency, percentage, and standard deviation. The result reveals that most of the tourists are female aged 21 to 30 years and students who dwell in Bangkok and its vicinity. As to behavior of tourists who visited Jodd Fairs Market, Dan Neramit, it is found that most of them visit the market once a month with friends, mostly on Saturdays, from 20:00 – 22:00 hrs., and spend 501 – 1,000 Thai Baht, with the aim of having meals. Most of them learned about the Market through social media.
Keywords: Tourist Behavior, Jodd Fairs  
Introduction
At present, new styles of street markets have been developed in a bid to address the needs and lifestyles of modern consumers, in particular teenagers and the working age population who are creative; love hanging out with friends, traveling, and going out, and enjoy entertainment and novelties. The new-style street markets offer popular online shops selling interesting products which are followed by a great number of customers on Facebook and Instagram. Most of these shops’ goods are hand-made, stylish, and unique, as well as demonstrate each shop’s creativity. These commodities include clothes, appliances, and food and beverages. Also, these new-style street markets are arranged in accordance with clear, unique, and different concepts and themes. 
One of the most popular night markets is Jodd Fairs Market which is a new location for check-in at the heart of the city. Jodd Fairs is a large night market, located on the side of Phahonyothin Road, with shops selling international foods, street foods, snacks, desserts, a wide variety of beverages, clothes, and accessories. Also, there are several photo zones for visitors, especially a highlight of the market – the castle of Dan Neramit which was an amusement park in the past. The castle is lit up at night to revive it; and the visitors can explore inside the castle, as well as its top floor to indulge in a wave of 90’s nostalgia when the park was still in business. Furthermore, beautiful vintage cars and motorcycles are parked in front of the castle as props for photo shoots.
Since Jodd Fairs Market is trendy and popular among tourists, a study on tourist behavior is highly significant for learning from their behavior while using services at the market in a bid to provide services that satisfy needs of the consumers and to improve the market by offering services which fulfil the needs of the consumers. 
Research Objective
To explore tourist behavior at Jodd Fairs Market, Dan Neramit 
Methodology
The research population is a group of 400 consumers who used services at Jodd Fairs Market, Dan Neramit, selected by employing convenience sampling technique. The area scope is Jodd Fairs Market, Dan Neramit in Bangkok, while the content scope of the research covers consumer behavior.
As to the analysis of quantitative data, the researchers analyzed data obtained from the questionnaires which had been verified and validated by coding and processing it by using statistical software packages in order to calculate the statistical values and conduct a hypothesis test with a 95% level of confidence when a significant difference at the +/-0.05 level. The researchers adopted the following statistical measures to analyze the data. A descriptive statistics analysis which shows data on nominal scale 
Results

The research study, entitled "Tourist Behavior at Jodd Fairs Market, Dan Neramit” aimed at exploring tourist behavior at Jodd Fairs Market, Dan Neramit. The researchers collected data from questionnaires filled out by the sample of the research, viz., a total of 400 tourists who visited Jodd Fairs Market. The data was analyzed; and the results were presented as follows:

Part I Basic information of the respondents, that is, their genders, ages, occupations, and dwellings is shown on nominal scale, in frequency distribution and percentages.

Table 1 Basic information of the respondents
	Profile Factor
	Number 
	 Percentage

	Gender

	Male

Female
LGBTQ+
Others
	91
280

28

1
	22.8
70.0

7.0

3.0

	Age

	below the age of 21
aged 21 to 30 years
aged 31 to 40 years
aged 41 to 50 years
	47
330

21

2
	11.8
82.5

5.3

5.0

	Occupation

	Students
office workers
business owners
government officer

merchants
freelancers
Others
	348
330

12

2

5

2

2
	87.0
82.5

3.0

5.0

1.3

0.5

0.5

	Dwelling

	Bangkok and its vicinity
Northern Thailand
Central Thailand
Northeastern Thailand
Southern Thailand
Others
	233
13

115

12

23

4
	58.3
3.3

28.7

3.0

5.8

1.0


Table 1 shows the analysis results of the basic information of the sample of 400 tourists who visited Jodd Fairs Market. The results reveal that most of them are female, which amount to 280 tourists or 70%; and the rest of them include 91 male tourists (22.8%); 28 LGBTQ+ tourists (7%), and 1 tourist who was not willing to identify their gender (3%). As to the data about ages, it is found that most of the sample are aged 21 to 30 years which amount to 330 people or 82.5%; and there are 47 tourists below the age of 21 (11.8%), 21 tourists aged 31 to 40 years (5.3%), and 2 tourists aged 41 to 50 years (5%), respectively. In terms of occupations, it is revealed that most of the sample are students that amount to 348 people or 87%; and there are 23 office workers (5.8%); 12 business owners (3%); 8 government officials/state enterprise employees (2%); 5 merchants (1.3%); 2 freelancers (0.5%), and 2 tourists who follow other occupations (0.5%), respectively. 
As for the data about dwellings, it is found that most of the sample which amount to 233 people dwell in Bangkok and its vicinity (58.3%); and there are 115 tourists dwelling in Central Thailand (28.7%); 23 tourists dwelling in Southern Thailand (5.8%); 13 tourists dwelling in Northern Thailand (3.3%), 12 tourists dwelling in Northeastern Thailand (3%); and 4 tourists dwelling in other regions (1%), respectively.  
Part II Tourist behavior includes customer frequency, the day of the week when they use the services, the time during which they use the services, expenses for each visit, objectives of visiting the market, and communication channels through which they learned about the market. The questionnaires include single-answer questions. The results obtained from the data analysis are presented as descriptive statistics; and frequency distribution and percentages are shown in table 2 below: 
Table 2 Tourist behavior at Jodd Fairs Market
	Tourist behavior
	Number
	Percentage

	Frequency of service use
     once a month  

     more than 2 times a month
	188

156
	47.0

39.0

	     once in 2 months
	22
	5.5

	     once in 4 months
	28
	7.0

	     Others
the day of visit
     Monday

     Tuesday

     Wednesday

     Thursday

     Friday

     Saturday

     Sunday

the time of visit
	6
8

6

3

7

34

299

43
	1.5
2.0

1.5

0.8

1.8

8.5

74.8

10.8

	18:00-20:00 hrs.
	92
	23.0

	20:00-22:00 hrs.
after 22:00 hrs.
	305
2
	76.3

0.5

	others
	1
	0.3

	
	
	

	
	
	

	expenses for a visit
	
	

	less than 200 Thai Baht
	6
	1.5

	200-500 Thai Baht
	183
	45.8

	501-1,000 Thai Baht
	199
	49.8

	1,001-2,000 Thai Baht
	12
	3.0

	objectives of visit
	
	

	only take a stroll around the market
	62
	15.5

	to have meals
	156
	39.0

	to hang out with friends
	141
	35.3

	to take photos and check in
	7
	1.8

	to buy clothes and other items
	37
	8.5

	the tourists’ companions
	
	

	alone
	39
	9.8

	in the company of friends
	329
	82.3

	with their families
	11
	2.8

	with their lovers
	21
	5.3

	communication channels promoting the market
	
	

	friends/acquaintances
	149
	37.3

	TV shows/radio programs
	45
	11.3

	billboards
	2
	0.5

	magazines/print media
	4
	1.0

	advertisements on social media
	198
	49.5

	others
	2
	0.5


Table 2 shows results which were obtained from the data analysis of tourist behavior at Jodd Fairs Market in which a sample of 400 tourists were explored. It is revealed that most of the tourists, which amount to 188 people or 47%, visit the market once a month; 156 tourists (39%) visit the market more than 2 times a month; 28 tourists (7%) visit the market once in 4 months; 22 tourists (5.5%) visit the market once in 2 months; and 6 tourists (1.5%) visit the market with lower or higher frequency, respectively. 
As to the day of visit, it is found that most of the sample (299 people or 74.8%) visit the market on Saturdays; 43 people (10.8%) visit the market on Sundays; 34 people (8.5%) visit the market on Fridays; 8 people (2%) visit the market on Mondays; 7 people (1.8%) visit the market on Thursdays; 6 people (1.5%) visit the market on Tuesdays; and 3 people (0.8%) visit the market on Wednesdays, respectively. 

As for the time of visit, it is discovered that most of the sample (305 people, 76.3%) visit that market from 20:00-22:00 hrs., 95 people (23.0%) visit the market from 18:00-20:00 hrs., 2 people (0.5%) visit the market after 22:00 hrs., and 1 person (0.3%) visits the market at different hours. 

As for expenses for a visit to the market, it is revealed that most of the sample (199 people, 49.8%) spend 501-1,000 Thai Baht, 183 people (45.8%) spend 200-500 Thai Baht, 12 people (3.0%) spend 1,001-2,000 Thai Baht; and 6 people (1.5%) spend less than 200 Thai Baht, respectively. 

As to objectives of visit, most of the sample (156 people, 39.0%) go to Jodd Fairs Market to have meals, 141 people (35.3%) go there to hang out with friends, 62 people (15.5%) only take a stroll around the market, 34 people (8.5%) go there to buy clothes and other items; and 7 people (1.8%) go there to take photos and checking in to the market, respectively.  

As for the tourists’ companions, it is found that most of the sample (329 people, 82.3%) visit the market in the company of friends, 39 people (9.8%) go to the market alone, 21 people (5.3%) go there with their lovers, and 11 people (2.8%) go to the market with their families, respectively.

As to communication channels promoting the market, it is discovered that most of the sample (198 people, 49.5%) recognize Jodd Fairs Market from advertisements on social media, 149 people (37.3%) get to know the market through friends/acquaintances, 45 people (11.3%) recognize the market from TV shows/radio programs, 4 people (1.0%) have seen it in magazines/print media, and 2 people (0.5%) recognize the market from billboards, respectively. 

Discussion

The most of the tourists are female aged 21 to 30 years and students who dwell in Bangkok and its vicinity. As to behavior of tourists who visited Jodd Fairs Market, Dan Neramit. According to Sichon Kulampa (2018) who conducted research on the topic “The level of Thai tourists on marketing mix (7Ps): A case study of srinakarin train night market" with the majority of tourists being female, aged 20-30 years, with an education level of a bachelor's degree and status; single. It is found that most of them visit the market once a month with friends, mostly on Saturdays that like foreign tourists visiting Taling Chan Floating Market on Saturday and Sunday (Suchitra Rimdusitand Poonsup Setsri, 2023) And the time of visit from 20:00 – 22:00 hrs., and spend 501 – 1,000 Thai Baht, with the aim of having meals. Most of them learned about the Market through social media. Consistent with   Kittiphong Boruboon (2018) who has done research on the topic of Customers Buying Behaviors of Products and Service in Chiang Rai Night Markets" said The most of customer buying behavior, there is a need to choose to buy for personal reasons such as choose to buy and eat by themselves, to hunger reducing etc. In addition, the business owner should keep updating their customer’s need because online marketing in the present has more influenced to the customers purchasing and consumption choice. So that the cloth entrepreneur should adapt their business same as Theerawat Khamsing (2018) studied the survival of small cloth retailers in Bangkok night market, when business owners want to sustain their businesses and survive, they should adjust the size of the business to suit the actual profit and expenses by measures, such as reducing the total assets to be in line with the profit then increasing the importance of marketing mix (4Ps). The key success factors for management are composed of 5 significant factors. These factors are 1) location of the bazaars being linked to the city’s transport network, which makes for easy accessibility, and the size of the bazaars being suitable for the intended consumers 2) Products are unique 3) Activities at the bazaars create a lively and sociable environment for shoppers 4) local people’s participation in management, and 5) public relations are announced through various media. (Sojiluk Kamonsakdavikul, 2018)
Recommendations

1. The customers give priority to low commodity prices and cost-effectiveness. Since Jodd Fairs is a street market, the customers thus expect that commodities should be cheaper than those sold in department stores, the entrepreneur should have control over the commodity prices set by the merchants so that the commodities have reasonable, fair prices and are cost-effective.       

2. The tourists mostly visit Jodd Fairs Market from 20:00 – 22:00 hrs., so the entrepreneur should promote and organize interesting events during that time that attract and encourage customers visiting the market at the other time to visit the market at different times.    

3. The entrepreneur should be aware of the importance of the fact that the consumers go to the market to have meals which is a crucial factor, since it is their prime objective of visiting the market. Jodd Fairs Market should provide a wide variety of foods, as well as shops offering various services which are suitable for the market, for example, restaurants, shops for hanging out, and food trucks with the aim of creating an immense diversity in services provided for consumers in Jodd Fairs Market. This satisfies the consumers’ needs and assures them that it’s worth using the services provided at the market.     
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