
Unit 1 

Review of Translation 

1. The Definition of Translation 

There are some definitions of translation. Nida states that translation consist of  

reproducing in the receptor language the closest natural equivalence of the source language  

message, first in terms of meaning and secondly in terms of style. Newmark in Rudi Hartono  

states that translation is rendering the meaning of a text into another language in the way that the 

author intended the text.  

From the definition above the translation has the same term “equivalence”. The meaning,  

context, though, or message of both source of reproducing in the receptor language, the  closest  

natural are equivalent to the message of source language. The first is meaning and secondly is  

style. The message of source language must equivalent. The reader of translation who knows the  

target language only will be confused if the target language is influenced by the source language. 

Meanwhile the result of translation must be transferring the meaning of the source  

language clearly. In order to make the clear meaning of source language, it is expected that the  

meaning of target language can be understood by the readers. So, the result of translation must be  

readable. In target language, readability is needed, because it makes the readers easier to catch  

the content of the translation text, conversely when the translation text is not readable. It will  

make the readers difficult to understand the content of the text well. 

. 

3. The Process of Translation 

The process of translation can be defined as the activity of translation. The translation  

process usually is used by a translator as a guide in translating text from the source language into  

the target language. The process of translation consists of three steps: analyze texts of source  

language, transfer, restructuring. 

 

4.Translation Equivalence 

Base on oxford dictionary equivalence is equal or interchangeable in value, quantity,  

significance, etc. Vinay and Darbelnet as cited in Munday, stated that “equivalence refers to  

cases where languages describe the same situation by different stylistic or structural means”  

Equivalence consists of the concept of sameness and similarity; it has the same or a similar effect  



or meaning in translation. 

There are types of equivalence defined by Nida, which are also called two basic  

orientations of translation. 

 1. Formal correspondence 

It focuses attention on the message itself, in both of form and content. Once is concerned  

that the message in the receptor language should match as closely as possible the different  

elements in the source language. 

2. Dynamic equivalence 

It is the principle equivalent effect, where the relationship between receptor and message  

should be substantially the same as that which existed between the original receptor and the  

message. The goal of the dynamic equivalence is seeking the closest natural equivalent to the  

source message. This receptor oriented approach considers adaptations of grammar, of lexicon,  

and of cultural reference to be essential in order to achieve naturalness. 

Vinay and Darbelnet view that equivalence-oriented translation as a procedure which ‘replicates  

the same situation as in the original, whilst using completely different wording’. Equivalence is  

therefore the ideal method when the translator dealing with proverbs, idioms, clichés, nominal or  

adjectival phrases and the onomatopoeia of animal sounds. According to Jakobson’s theory,  

‘translation involves two equivalent messages in two different codes’.  Jakobson goes on to say  

that from a grammatical point of view languages may differ from one another to a greater or  

lesser degree, but this does not mean that a translation cannot be possible, in other words, that the  

translator may face the problem of not finding a translation equivalent.  

An extremely interesting discussion of the notion equivalent can be found in baker who  

seems to offer more detail list of conditions upon which the concept equivalent can be defined at  

different levels as follow: 

a. Equivalence that can appear at word level. Baker gives a definition of the  

term word since it should be remembered that a single word can be regarded as being a more  

complex unit or morpheme, and it discuss about lexical meaning.  

b. Above word level equivalence, when translating from one language into another. In  

this section, the translator concentrates on the type of lexical pattering, they are collocation,  

idioms, and fixed expression.  

c.  Grammatical equivalence, when referring to the diversity of grammatical categories  

across languages. Baker focuses on number, tense and aspects, voice, person and gender. In the  

process of translation; such differences between SL and the TL often imply some change in the  



information content. When the SL has a grammatical category that the TL lacks, this change can  

take the form of adding information to the target text. On the other hand, if it is the target  

language that lacks a category, the change can take the form of omission. 

Textual equivalence when referring to the equivalence between a SL text and a TL text in  

terms of thematic and information structure. She also adds the discussion in this section about  

cohesion.  

d.  Pragmatic equivalence, when referring to implicate and strategies of avoidance during  

the translation process.  

Vinay and Darbelnet, Jakobson, Nida and Taber, Catford, House, and finally is Baker.  

theorists have studied equivalence in relation to the translation process, using different  

approaches. 

 

Grammatical Equivalence 

Grammar is the set of rules which determine the way in which units such as words and  

phrases can be combined in a language. Grammar has two main dimensions: morphology and  

syntax, morphology concern the structure of single words, the way in which their form varies to  

indicate specific contrast in the grammatical system (example: singular/plural, number,  

present/past), syntax concerns the grammatical structure of groups of words (clauses or  

sentence),the linear sequence of classes of words (noun, verb, adverb, adjective, etc). 

Different grammatical structures in the SL and TL may cause remarkable changes in the  

way the information or message is carried across, these changes may induce the translator  

either to add or to omit information in the TT because of the lack of particular grammatical  

devices in the TL itself, amongst these grammatical devices which might cause problems in  

translation.  

As far as translation is concerned, the most important difference between grammatical  

and lexical choices is that the former are generally obligatory while the latter are largely  

optional. In the process of translation, such different between source language and the target  

language often imply some change in the information content. When the source language has a  

grammatical category that the target language lacks, this change can take the form of adding  

information to the target text. On the other hand, if it is the target language that lacks a category,  

the change can take the form of omission. grammatical rules may vary across languages and this  

may pose some problems in terms of finding a direct correspondence in the TL. 

 



Number 

Number is the inflection of nouns, pronouns, verbs, adjectives and determiners to show  

singular, dual, or plural forms. Distinguished three classes of number: singular (‘one’), dual  

(‘two’), and plural (‘more than two’). The idea of countability is probably universal, but not all  

of language have grammatical category of number, even if they might make distinctions at the  

lexical meaning. 

Gender 

The term gender, usually attributed to Protagoras in Shery Simon, is derived from a term  

meaning class or kind and referred to the division of Greek nouns into masculine, feminine and  

neuter. Gander is grammatical category according to which a noun or pronoun is classified as  

masculine or feminine. 

Person 

Morphological category of the verb used to mark the singular and plural finite verb forms  

as ‘speakers’ (first person), ‘addressees’ (second person), or a ‘person, state or thing’ referred to  

in the utterance (third person). Subgroup of pronouns which refer to persons is as the speakers (I,  

we), addressees (you) or other persons/things (he, she, it) (inclusive vs. exclusive).The category 

of person relates to the notion of participant roles. 

Tense and Aspect 

English has two way tense systems, so that in place of the past tense form was, we could  

use the corresponding present tense form is. Aspect is a term used to describe the duration of the  

activity described by a verb whether the activity is on-going or completed. In those languages  

which have these categories, the form of the verb usually provides two types of information: time  

relations and aspectual differences. 

Voice 

Voice is grammatical category that defines the relationship between subject and verb. It calls the 

active clauses if the subject have role responsible to performing action, and it call passive clause 

if the subject is the affected entity.  

 

5. Translation Procedure 

Translation procedures or translation shifts are defined as “the smallest linguistic changes  

occurring in translation of ST (source text) to TT (target text)”. Translation is a field of various  

procedures. Translation procedures are use to get equivalence between source language and  

target language in translation process. There are many kinds of translation procedure, but the  



writer want to explore some procedure that must be use by translator to conform to the stylistic  

demands and grammatical conventions of the target language. These possibilities are expanded 

below.  

- Additional information 

The change can take the form of adding to the target text information which is not  

expressed in the source language, if the target language has the grammatical category which the  

source language lacks. Information which is not present in the source language text may be  

added to the target language text. 

- Deletion information 

Baker refers to deletion as “omission of a lexical item due to grammatical or semantic  

patterns of the receptor language”. In the process of translating, the change of information  

content of message can be done in the form of omitting information in the source language, if the  

target language lacks a grammatical category. 

- Structural adjustment 

Structural adjustment is another important strategy for getting equivalence between  

source language and target language. Structural adjustment is also called shift, or transposition,  

or alteration.  Newmark states that “A ‘shift’ (Catford’s term) or ‘transposition’ (Vinay and  

Darbelnet) is a translation procedure involving a change in the grammar from SL to TL”. There  

are four types of transposition:  

 

Type 1: the change from singular to plural (and vice versa), or in the position of the  

adjective. 

Type 2: the change in grammatical structure from SL to TL because SL grammatical  

structure does not exist in TL. 

Type 3: an alternative to when literal translation of SL text may not accord with natural  

usage in TL.  

Type 4: the replacement of a virtual lexical gap by a grammatical structure. 

The emphasis in SL is shown through TL regular grammatical construction. 

 

 

Source: https://muawanah66.wordpress.com/2012/04/30/translation-definition-kinds-of-

translation-and-equivalence/#_ftn1 

 



Unit 2 

Sign Notices and Labels 

 

  Signs and notices are presented for different purposes. Some to warn, tell the person to be  

careful , to apologize, to make a request, to inform of what is going to take place. 

 Signs and notices are found everywhere – on the doors, on the plane or trains, in   

newspapers. 

 



  

   

 



 

 

 

 



Labels 

 Labels are found on cans, boxes, bottles, a washing-machine, an on many other things in 

our houses or stores.  

 

 

 

 



  

 

 

 

 

 

 

 

 

 

 



Unit 3 

Instructions 

 Instructions or directions tell us how to do something. We can operate anything without  

difficulty if we follow its instructions carefully. 

Structure  

  Complete Sentence 

  Imperative 

  Pictures 

  Imperative with pictures 

  Sentences with connectives of logical order 

 



 

 

 



 

 

 

 

 



Unit 4 

Classified Ads 

Advertisements in a newspaper are typically short, as they are charged for by the line, 

and are one newspaper column wide. 

Publications printing news or other information often have sections of classified  

advertisements; there are also publications that contain only advertisements. The advertisements  

are grouped into categories or classes such as "for sale—telephones", "wanted—kitchen  

appliances", and "services—plumbing", hence the term "classified". Classified ads generally fall  

into two types: individuals advertising sales of their personal goods, and advertisements by local  

businesses. Some businesses use classified ads to hire new employees. 

One issue with newspaper classified advertising are that it doesn't allow images, even  

though display ads, which do allow images, can be found in the classified section. 

What are The Most Popular Advertising Categories for Classifieds? 

 



The list of popular Classified Ads is provided as follows. 

 

Matrimonial 

All matrimonial match seekers who advertise in newspaper

  

only prefer the classified ad format and it is the most frequent classified ad category under which  

ads are booked. It can be a text ad or a classified display consisting of an image of the  

prospective bride or groom. The reason matrimonial advertisers choose the classified ad format  

is that these ads are published predominantly by parents and other family individuals and can be  

referred to as personal individual advertisements. 

 

 

 

 

 

Recruitment  

Many of you may wonder that recruitment advertisements are more popular in the display  

format, but it is also quite popular category under classifieds. Most small and medium  

http://www.releasemyad.com/newspaper/cat/matrimonial
http://www.releasemyad.com/newspaper-display-booking/
http://www.releasemyad.com/newspaper-display-booking/
http://www.releasemyad.com/newspaper/cat/recruitment


businesses fulfil their recruitment requirements with classified ‘Situation Vacant’  

advertisements. Even individuals seeking jobs often advertise in the recruitment section under  

the sub-category of ‘Situation Wanted’, wherein, job seekers mention their qualifications and  

skills requesting a profile matching them. 

 

 

Obituary 

Obituary advertisements are generally released in the Classified Display format which  

enables advertisers to include images of the deceased and messages of their choice at a  

much lesser price than display ads. Remembrances, funeral invitations and even condolence  

messages are conveyed through classified text or classified display advertisement as per the  

budget of the advertiser. 

Property 

By property ads here, we do not mean real estate projects but advertisements for sale,  

purchase and rent out individual homes, flats or apartments. Brokers, landlords and Individual  

property owners constitute 100% of the classified property advertisers across all Indian  

newspapers. 

 

 

Business 

Every business house has certain budget constraints, based on which they pick their mode  

of advertising. Since 8 times out of 10, newspaper advertising is the first choice of all business  

http://www.releasemyad.com/newspaper/cat/obituary
http://www.releasemyad.com/newspaper/cat/property
http://www.releasemyad.com/newspaper/cat/business


promotional campaigns, many small and medium sized businesses choose to advertise under the  

classified format. Sales promotions, Business Proposals/offers or even seeking Business partners  

are done through classified advertisements. 

Announcements 

Classified Announcement Advertisements are the most common category of classified 

ads following matrimonial ads. Most announcements are made by individuals, which include  

personal declarations such as Name Change, Address Change, Lost & Found, legal notifications,  

marriage notices etc. All these announcements are specifically published in the classified text  

format as they are mainly meant for personal or government references as a testimony to change  

in certain personal details of a resident of the country. These are crucial announcements and need  

to be based which can’t be done away with, therefore to save money, people pick the text format 

for such ads. 

Public Notice and Tenders 

Public notices and Tender ads are also a type of public announcement, wherein the public  

is notified about changes brought about by rules, regulations, contract requirements, laws or  

anything associated with the government. This ad category is generally published in the  

Classified Display format, as most newspapers do not facilitate publishing public notices or  

tender ads in the text format. Also, since such ads have a lot of information to fit into a simple  

run-on line ad, it is more reasonable to publish them under the display classified format. 

 

 

http://www.releasemyad.com/newspaper-classified
http://www.releasemyad.com/newspaper/cat/announcement
http://www.releasemyad.com/newspaper/cat/public-notice-and-tenders


Education 

Contrary to popular belief, education ads are not limited to admission notices which are  

 

more often seen in the display format. There are numerous education adverts that are published  

 

in the classified ad format. These classifieds include adverts for introducing or promoting  

 

Coaching Classes & Private Tutors. Coaching centres generally have the limited budget since  

 

they have a very limited number of students while private tutors are predominantly individuals,  

 

which is why they opt for the classified format. 

 

Personal 

Last but not the least, almost all personal messages are conveyed through classified  

 

newspaper advertisements. Be it birthday greetings, season’s greetings, anniversaries, personal  

 

achievements, announcements about pets and animals or simple letters to friends and folks, all  

 

are conveyed via classified ads. The only reason behind this is that these are individual ads and  

 

individuals cannot afford display ad charges. 

 

It is quite evident that most advertisers who pick classified advertisements are either individuals  

 

or have budget constraints. It is for this purpose that the format of display classifieds was  

introduced as something that has the features of a display ad with certain limitations pertaining to  

 

cost and fits in the budget of most newspaper advertisers. 

 

     Source: http://www.releasemyad.com/newspaper/learn/what-are-the-most-popular-

advertising-categories-for-classifieds/ 

 

 

http://www.releasemyad.com/newspaper/cat/education
http://www.releasemyad.com/newspaper/cat/personal
http://www.releasemyad.com/newspaper/learn/what-are-the-most-popular-advertising-categories-for-classifieds/
http://www.releasemyad.com/newspaper/learn/what-are-the-most-popular-advertising-categories-for-classifieds/


 
 

 

 



 

 

 

 

 

 

 

 



Unit 5 

Advertisements 

Display advertising (banner advertising) is a form of advertising that conveys a  

commercial message visually using text, logos, animations, videos, photographs, or other  

graphics. Display advertisers frequently target users with particular traits to increase the ads’  

effect. Display advertising (banner advertising) is a form of advertising that conveys a  

commercial message visually using text, logos, animations, videos, photographs, or other  

graphics. Display advertisers frequently target users with particular traits to increase the ads’  

effect. 

Types of Display Ads 

 

 



Slogan 

 A slogan is an effectively written phrase using some useful words having a memorable 

motto. It is generally used in the political, religious, commercial, and other perspective to 

represent the repetitive expression of an idea or purpose. Slogan word is derived from ‘slogorn’. 

Slogan is a small group of words written in some special way to identify a subject, topic, event, 

campaign, product or company. 

Purpose of Slogan  

Slogans are generally written to make marketing, advertising or celebrating efforts of any 

business or event respectively more effective and memorable. Slogan generally aims to 

distinguish a concept having different purposes. It helps to fulfill the challenging needs of any 

business operator or coordinator in the market. 

 



 

 

 



 

 

 

 

 

 

 

 

 



Unit  

Editorials 

Usually a brief article written by an editor that expresses a newspaper's or publishing 

house's own views and policies on a current issue. If written by an outsider it normally carries a 

disclaimer saying the article does not necessarily reflects the publisher's official views. 

 

Read more: http://www.businessdictionary.com/definition/editorial.html 

 

http://www.businessdictionary.com/definition/editorial.html


 

 

 

 

 

 



Unit 7 

Press Release 

A press release is a written communication that reports specific but brief information 

about an event, circumstance or other happening. It's typically tied to a business or organization 

and is provided to media through a variety of means.  

Two Basic Types of Press Releases 

Some press releases are available for "immediate release." This means anyone can share 

the information as soon as the release is made public. Other press releases may have time limits 

that allow only certain media sources to report them immediately. They're offered to other news 

services, websites or blog owners for publication at a later time. 

 

 

 

 

 

 

 

 

https://www.thebalance.com/proper-press-release-format-3515620


 

 



 

 

 

 

 

 



Unit 8 

Brochure 

A brochure is an informative paper document (often also used for advertising) that can be 

folded into a template, pamphlet or leaflet. Brochures are promotional documents, primarily used 

to introduce a company, organization, products or services and inform prospective customers or 

members of the public of the benefits. 

Brochures are distributed inside newspapers, handed out personally or placed in brochure racks 

in high traffic locations. They may be considered as grey literature. They are usually present near 

tourist attractions 

 

 

https://en.wikipedia.org/wiki/Pamphlet
https://en.wikipedia.org/wiki/Folded_leaflet
https://en.wikipedia.org/wiki/Company
https://en.wikipedia.org/wiki/Organization
https://en.wikipedia.org/wiki/Product_(business)
https://en.wikipedia.org/wiki/Service_(economics)
https://en.wikipedia.org/wiki/Grey_literature


 


