9/27/2024

English in Headline News

* English in Headline News: Understanding Language Use in
Journalism
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1: Purpose of Headlines

* Main Purpose:
» - To grab attention and entice the reader to read further.

* - To summarize the news story concisely.
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2: Purpose of Headlines

» Key Functions:
» - Capture the essence of the article.
» - Guide readers quickly through the content.

« - Create curiosity.
* Example:

+ - "Economy Booms After Policy Shift" — This grabs attention and
summarizes the main story.
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3: Components of a Headline

1. Subject/Actor:

» The person, organization, or thing that is the focus of the news.

« 2. Verb/Action:
« What the subject is doing (often in present simple tense).
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3: Components of a Headline

* 3. Object/Event:

» The event, result, or object affected by the action.
* Example:

» - "Government Cuts Tax Rates"

» - Subject: Government

» -Verb: Cuts

* - Object: Tax Rates
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4: Principles of Headline Writing

* 1. Conciseness:

» Headlines use as few words as possible. Unnecessary words
like articles (the, a) and auxiliary verbs (is, are) are often
omitted.

« Example:
* - Instead of "The President Is Announcing a New Policy,"
* — "President Announces New Policy"

» 2. Relevance:

* Focus on the main, newsworthy information.
« Example:
- "Flood Wreaks Havoc in the South" (Relevant and impactful)
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4: Principles of Headline Writing

3. Action Orientation:

» Use active verbs to show direct action.
« Example:

- "Company Launches New Product" instead of "New Product
Launched by Company."
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5: Choices of Linguistic Features

* 1. Simple Present Tense:

» Used for immediacy and relevance, even if the event happened in the past.
« Example:
« -"Scientists Discover New Species"
(Even if the discovery happened weeks ago, the present tense gives it a sense of urgency.)

» 2. Omission of Articles & Auxiliary Verbs:

» To keep the headline short and punchy.
* Example:
» - "Fire Destroys Building" (instead of "A Fire Has Destroyed the Building").

» 3. Wordplay & Puns:
* To create interest or humor.

* Example:
» -"Bees Buzz Off: Honey Shortage Looms" (using a pun on "buzz" to catch attention).
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6: Principles of Word Choices

* 1. Short, Punchy Words:
» Headlines often use short, impactful words to maintain clarity and avoid clutter.

« Example:
« - "Stocks Plummet Amidst Global Uncertainty" (Short, strong words: "Plummet,” "Global.")

» 2. Positive/Negative Connotations:

» The choice of words reflects a positive or negative tone depending on the news.
« Example:
« -"Leader Applauded for Reform" (Positive connotation)
VS.
"Leader Criticized for Reform" (Negative connotation).

« 3. Use of Numbers and Statistics:

* Numbers attract attention and make the headline appear more factual and specific.

« Example:
* -"10,000 Jobs Lost in Economic Downturn."

ENB3203 English for Mass and Digital Media_Ajahn
Jeerasak Meesuksabai

7. Examples of Different Types of
Headlines

* 1. Declarative Headline (Straightforward news):
* "Prime Minister Resigns After Scandal"

« 2. Interrogative Headline (Question-based):
* "Will Climate Change Worsen Natural Disasters?"

« 3. Imperative Headline (Call to action):
* "Act Now to Prevent Water Shortages"

* 4. Quotation Headline:

*  "We Are Winning the War on Terror,” Says President"
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8: Conclusion: Crafting Effective
Headlines

» - Keep it concise and relevant.

+ - Choose impactful, direct language.

* - Use the present tense for immediacy.

* - Omit unnecessary words to maintain brevity.
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9: Cultural and Contextual
Considerations in Headlines

* - Cultural Sensitivity: Headlines may vary in tone and style
depending on the country or audience. What works in one culture
may be inappropriate or unclear in another.

* Example:

» - "Brexit: The UK’s Bold Move" (may resonate more with British readers).

* -"EU Faces New Challenges as UK Exits" (a more neutral or European
perspective).

* - Language Variation: Some headlines adapt according to regional
English variations (British vs. American English).

* Example:
* - UK: "PM to Address Parliament Tomorrow"
* - US: "President to Speak Before Congress Tomorrow."

ENB3203 English for Mass and Digital Media_Ajahn
Jeerasak Meesuksabai

12



9/27/2024

10: Visual Elements in Headlines

* - Typography: Font size, boldness, and color choices can
enhance the impact of headlines.
+ Example:

+ - "BREAKING NEWS: Earthquake Hits City" (usually in large, bold
fonts to signify urgency).

* - Imagery and Headlines: Headlines often accompany images that add
context and support the message.

+ Example:

* - Aheadline like "Wildfire Ravages California" paired with a dramatic
photo increases emotional impact.
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11: Headline Trends in Digital Media

» - Clickbait: Headlines in online journalism can sometimes be

designed to generate clicks rather than provide accurate summaries.

These often use exaggerated language or create curiosity.
* Example:
* -"You Won't Believe What Happened Next!"

» - SEO Headlines: In digital news, headlines are often optimized for
search engines. These may include keywords or phrases designed
to attract traffic.

* Example:
* - "How to Save Money on Groceries: 10 Simple Tips"
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12: Summary and Key Takeaways

- Headlines are essential for grabbing attention and summarizing news.

- Use the present tense, active verbs, and impactful words.
- Avoid unnecessary words to maintain brevity.
- Be mindful of cultural and contextual differences.
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